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- Lyn Brown, Vice President, Marketing and Corporate Responsibility, Catalyst Paper 
Corporation 

The Coca-Cola Company 

• The Coca-Cola Company has committed to reduce the carbon footprint of the “drink in 
your hand” 25% below 2010 levels by 2020. 

"When it comes to climate change, the time has come for us to do more than just mind our own 
business. As our business continues to grow around the world, we recognize the need to 
mitigate our impact. Our new climate target drives collaboration with our suppliers to make 
meaningful emissions reductions throughout our value chain. We are proud to maintain our 
relationship with the WWF Climate Savers program to advance this agenda." 

-Bryan Jacob, Energy & Climate Protection Manager, The Coca-Cola Company 

Hewlett-Packard Company 

• HP’s goal is to reduce global GHG emissions from Scope 1 and Scope 2 from 
operations by 20% below 2010 levels by 2020. 

• HP’s goal is to drive a 20 percent decrease in its first-tier manufacturing and product 
transportation-related GHG emissions intensity by 2020, compared to 2010. 

 “Taking action to reduce GHG emissions quite simply, makes financial sense.  HP has already 
been a leader in sustainability and energy management for many decades. As one of the 
world’s largest IT companies, with operations in 170 countries, and the largest supply chain in 
our industry, we are in a unique position to drive innovation that helps create a better and 
stronger world.” 

-Gabi Zedlmayer, Vice President & Chief Progress Officer, HP 

Johnson & Johnson 

• Johnson & Johnson will reduce global GHG emissions 20% below a 2010 levels by 
2020.   

“At Johnson & Johnson, we believe human health benefits from a healthy planet. We have been 
setting environmental goals since 1987, and our newest goals are our most comprehensive to 
date. We are committed to continuously improving our energy efficiency, lowering our 
environmental footprint and partnering on innovative approaches.”   

- Brian Boyd, Vice President, Worldwide Environment, Health, Safety & Sustainability, Johnson 
& Johnson 

National Geographic Society 

• National Geographic Society will further reduce energy consumption in facilities by 
15% below 2011 levels by 2015. 



• National Geographic Society will pursue renewable energy to mitigate operational 
emissions and from printing and paper suppliers, and its digital media storage 
vendors. 

“Being a member of the Climate Savers community of companies provides a real challenge for 
us to set stretch goals for the reduction of our carbon emissions as a company, not only the 
ones we emit, but those emitted on our behalf by our suppliers. It also gives us a reference point 
to gauge how well we are doing it.”  

-Hans Wegner, Chief Sustainability Officer, National Geographic Society 

ABOUT WORLD WILDLIFE FUND 
WWF is the world’s leading conservation organization, working in 100 countries for nearly half a 
century. With the support of almost 5 million members worldwide, WWF is dedicated to 
delivering science-based solutions to preserve the diversity and abundance of life on Earth, halt 
the degradation of the environment and combat climate change. Visit www.worldwildlife.org to 
learn more.    
 


