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WWF names “Power Pioneers”

WWF’s Power Switch initiative challenges the power sector — which produces 37 per cent of global CO2 emissions, the biggest single source of emissions - to become CO2 - free by the middle of this century in developed countries and to make a major switch from coal to clean in developing countries. WWF is encouraging the companies producing electricity and the people guiding their decision-making to move away from an energy system dominated by fossil fuels to a CO2-free future. This will require substantial investment in new technologies and practices, and political leadership of the highest order.
With its high emissions —and ready access to already existing solutions — the power sector must play an immediate and substantial role in achieving emissions reductions. WWF believes that the power sector can take a lead in this major transition to new renewable energy sources and increased energy efficiency through partnerships with governments, NGOs, and the public in making firm commitments towards energy efficiency. By doing so they will not only safeguard the planet, but will also safeguard shareholders by reducing risks to the company and stimulating a major technological revolution.

WWF is recognizing companies moving towards new energy sources as ‘Power Pioneers'. Many pioneers are already on the way towards a CO2-free power sector — they see the new challenges and are responding. WWF is partnering with electric utilities and energy retailers across the world who are preparing to make the switch. There are two types of Power Pioneers: traditional energy utilities and electricity retailers. Each has its own important role in the power sector and therefore is included as a Power Pioneer. The utilities must have shown leadership in areas such as renewable energy, energy efficiency, a switch away from coal, and national policy. The retailers must have shown leadership in bringing their green product to as many consumers as possible in the marketplace. Each of these pioneer companies has taken up WWF’s challenge by showing leadership and vision in recognizing the importance of acting now to curb global warming:

· Stadtwerke Hannover AG, a traditional energy company, has made a commitment to increase efficiency by 20% by 2007, and does not have plans for new coal power. The company supports the vision of its 75%-owned climate protection fund proKlima to reduce CO2 emissions by 80% by 2050. The fund is part of a local alliance of regional governmental organisations (GO) and non-governmental organisations (NGO). In addition, Stadtwerke Hannover has a strong commitment to increase cogeneration of heat and power (which is a main means to achieve their efficiency goal), increase renewable energy and increase green power sales through active marketing for green power and fuel cell activities. 

· MVV Energie AG, a traditional energy company, has committed to increase its share of new renewables in power generation to 20% by 2020, mainly in the form of biomass. In addition the company actively supports political measures increasing energy efficiency and co-generation as well as the implementation of a credible European cap& trade system for the reduction of greenhouse gas emissions.

· N-ERGIE Aktiengesellschaft, a traditional energy company, has committed to increase energy efficiency by 20% by 2020. The company plans to switch from coal to natural gas, is exploring wind power expansion, and intends to engage in biomass. 

· HEAG NaturPur AG, a green subsidiary of a traditional company that is a retailer as well as power producer (100% renewables and natural gas-CHP), has committed to increase its share of new renewables to 20% by 2020. It practices a simultaneous full supply with eco friendly energy – the power supply of tomorrow. Apart from that they offer a good amount of information on energy savings. They have become a market leader in supplying local communities with green power without additional costs (compared with the time before the liberalisation of the electricity market in Germany). WWF has recognized this company as a Power Pioneer due to its 100% generation and supply of local renewables and cogeneration and their ok-power-labelled product (a green power label promoted by WWF). Moreover, all company profits are invested in new, clean power generation capacities (investments in mostly solar, some biomass and wind energy). So the company has already realised 71 solar plants and one biogas plant in Hessen.

· EWS Schönau, a green power retailer and grid operator, sells only cogeneration and renewable power. It is the only grid operator in Germany which sells exclusively renewable energy and co-generation to all customers within its grid. It has expanded these electricity sources through their green fund (initiated the construction of 582 renewable power and co-generation plants in Germany, including 1,884 kW photovoltaic). EWS is committed to further expand these sources. WWF recognizes this company as a Power Pioneer due to its green power broker and grid operator excellence. Furthermore, from the start it had energy saving contests and developed excellent information materials for power savings. They also have a tariff system that encourages energy efficiency due to a very low fixed price, which results in a system whereby every kWh that is saved pays.
· LichtBlick, a green power retailer certified with the ok-power label, has made a commitment to invest 25% of their gains in climate protection projects.  WWF is recognizing LichtBlick as a Power Pioneer because of its excellence as a green power seller (sells only electricity from renewables, mainly hydropower plants and natural gas-cogeneration), and its investment in a new solar photovoltaic (PV) plant in Hamburg. Apart from that it has funded a small hydropower plant in Nepal. The company plans to increase the sale of green electricity to 1 TWh. As the power market in Germany is liberalised it is submitted to the balance of supply and demand, therefore it can be expected that the increased demand for renewable power will have an influence on generation. The consumers who switch from their traditional supplier to a green retailer like LichtBlick show their old company what they want: clean power. By doing so they challenge it to follow this demand as well. 
· NaturEnergie AG, a green power retailer with 775 GWh, has committed to increase renewable energy use (mainly hydropower but also wind and solar). WWF has recognized this company as a Power Pioneer because of its two electricity products – silver, which is 100% hydropower, produced mainly in modernised plants, and gold (ok-power label), which consists of hydropower plus investment in new renewables (solar, wind). More than 2,500 square meters of solar panels have been promoted as well as other plants like small scale hydro power and wind. The company has started to build a new hydropower plant, which increases the energy capacity from around 25 MW to about 100 MW. There is good support for this project from many NGOs as it also leads to a significant ecological improvement for the Rhine. Also, NaturEnergie’s parent company, Energiedienst AG, sold its two nuclear plant shares to concentrate on renewable energy as the only source for the future.

· Naturstrom AG, a green power retailer, has committed to expand the amount of funded renewable energy capacities by 100% of the power demanded by their customers. WWF is recognizing Naturstrom as a Power Pioneer due to its excellence as a green power broker (funding of new renewable energy capacities).

· Unit(e(, a green power retailer that markets only green power has received the ok-power label by EnergieVision e.V. since 2001. Its parent company, Nuon, is active in building new renewable energy plants. WWF has recognized Unit(e( as a Power Pioneer because its residential customer product is 100% and its commercial customer product at least 15% renewables. Unit(e( furthermore invests in new solar energy and offers renewable energy seminars to schools. 

For further information:

Claudia Kunz;  Climate Change Officer, WWF Germany, Mobile [49] 177 37 57 648, kunz@wwf.de

kunz@wwf.de

Martin Hiller, Communications Manager, WWF Climate Change Programme, Mobile +41 79 347 2256, mhiller@wwfint.org

Editorial Notes:
· Green power retailer  - company that sells electricity to final consumers

· Traditional energy company - company that owns and runs power plants to produce electricity, has its own power grids and works as a retailer

· Fuel cell activities - investments in the research and developed of fuel cells . Fuel cells need hydrogen to produce electricity. Renewable energies need to be harnessed as the real power source for a sustainable hydrogen economy.
· Demand side vs. supply side energy efficiency - one can save energy both when creating the electricity (supply) and when consuming it (demand).  

· “Ok-power-label” - a label approved by WWF-Germany for green electricity that ensures that the sale of the certified electricity product leads to an additional benefit for renewable power generation compared to the incentives given by legislation – either in Germany or other countries.  

· Cogeneration - Combined production of heat/steam and electric power can save energy compared to generating heat and electricity separately. This can raise efficiency levels to well above 80%. 

· Hydropower - electricity from water power, produced in rivers and artificial storage lekaes. To qualify as Green electricity, this source must conform with the guidelines of the World Commission on Dams  http://www.dams.org/ . 

· Biomass - the term used for organic products which can be used to produce energy: energy crops (e.g. rapeseed), manure, wood chips, organic waste from industrial processes like sugar production. The range of applications starts at a chimney fire and goes up to 1000 MW biomass power stations. Biomass can be used to produce energy without increasing the net emissions of CO2 because the plants that grow again will use the same amount of CO2 as the burning produces. To convert biomass into electricity one can use three possibilities: Direct combustion or burning of biomass. Converting biomass into biogas. Conversion into a liquid fuel.

Glossary of terms at http://www.panda.org/about_wwf/what_we_do/climate_change/what_we_do/business_industry/power_companies/glossary.cfm
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