
Companies in Europe, Australia and Japan are 
buying more certified sustainable palm oil than 
ever before, but more action is still needed to 
avoid the irreversible loss of tropical forests.

What does the WWF Palm Oil Buyers' 
Scorecard 2011 reveal?

HOW CLEAN IS OUR PALM OIL? 

Only half of the palm oil used by the 
companies WWF assessed is sustainable;

Most of the companies scored by WWF in 
both 2009 and 2011 have made progress, 
showing how the use of sustainable palm 
oil is slowly becoming more mainstream;

But nearly half of the retailers and more 
than a fifth of manufacturers scored very 
poorly on taking responsibility for the 
impacts of their palm oil sourcing;

Companies show very little transparency 
on the amount of palm oil they use. This is 
a major disincentive to growers of 
sustainable palm oil to move ahead with 
further certification.
 

1. Join the RSPO and become an active member;

2. Make a commitment to source 
    100 per cent RSPO-certified palm oil
    by 2015 at the very latest;

3. Be transparent on their use of palm oil;

4. Start using certified sustainable   
    palm oil immediately;

5. Start investing in traceable supply chains
    of certified sustainable palm oil;

6. For retailers, go beyond
    “own brand commitments”;

7. Raise awareness of the RSPO and
    certified sustainable palm oil globally.

1. Do your shopping from companies
   that have committed to certified
   sustainable palm oil; 

2. Look for the RSPO trademark
    on products;

3. Ask your retailer to source certified
    sustainable palm oil products for
    everything they sell – not just
    their own brands;

4. Ask the manufacturers of the products   
    you use to source certified sustainable
    palm oil;

5. Contact WWF to find out about
    other ways you can get involved
    with our work.

* RSPO = Roundtable 
on Sustainable Palm Oil

Mt = Million tonnes
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